
eClerx Digital is the trusted partner of choice to the world’s largest global brands for creative production, eCommerce / web operations, and analytics & insights services. We improve pro�tability for their digital businesses. Our team of 3000+ full-time digital delivery employees at our �ve production hubs in Mumbai, Pune, Chandigarh, Verona and Phuket apply deep 
digital expertise to e�ectively support the most demanding global clients by employing a follow the sun delivery model. eClerx Digital’s innovative delivery model drives the “metrics that matter” for our clients: improved acquisition, conversion and retention and overall lifetime value of your customer 24x7x365.

Visit us at www.eClerxdigital.com
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Experts suggest it’s 
important for users 
to be able to assess 
the breadth of 
products available 
under a category. 
Hence, the best 
default sort type is 
diversity based that 
showcases popular 
products from each 
sub-category within 
the �rst 10-20 
products

However, testing showed that 
users often misinterpret 
sorting tool as  �ltering 
options and thus uni�ed 
horizontal �ltering and 
sorting tool placed right 
above the product list are 
more suitable for  products 
with a few �lter types.
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only 25% have the option of 
adding the products to the 
Cart from the listing pages. 

but only 35%
display the number of ratings 
that play a critical role in 
establishing the reliability of 
average rating.

Nearly 75%
sites have user ratings displayed 
on the listings page, 
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