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“How important do you consider each factor to creating a successful interactive marketing program?”

59%

69%

70%

74%

86%

87%

Finding budget

Choosing the right agency and vendor partners

Finding skilled staff

Integrating online and offline marketing

Developing and managing content

Measuring success
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“Which channel do you consider most important when you’re creating interactive marketing content?”

1%

1%

7%

8%

9%

15%

58%

Other

Mobile

Online display advertising

Search

Email

Social media

Company or brand website



 



“How satisfied are you with the performance of your interactive marketing programs?”

(7, 8, 9, or 10 on a scale of 1 [not at all satisfied] to 10 [completely satisfied]) 

36%

40%

45%

46%

55%

60%

Social marketers

Website marketers

Display advertisers

Mobile marketers

Email marketers

Search marketers
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“Which challenges do you face in creating and managing content for your interactive marketing programs?”

% 10% 20% 30% 40% 50% 60% 70% 80%

None of the above

Finding partners to manage and distribute content
(e.g., vendors and technology partners)

Managing large content files

Finding partners to create and maintain content
(e.g., agencies and content providers)

Formatting and distributing content into different
channels

Localizing and translating content for different
markets

Managing a high volume of content

Developing content that works across multiple
channels

Finding budget for creating and managing content

Measuring the impact of our content strategy on
our marketing programs

Mobile marketer

Online display advertising
marketer
Email marketer

Social media marketer

Search marketing marketer
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“How satisfied are you with your content marketing, based on the content management 

tools you use?”

(7, 8, 9, or 10 on a scale of 1 [not at all satisfied] to 10 [completely satisfied])

44%

47%

49%

51%

61%

No process in place

Share content on file shares

Homegrown web content management system

Track content in spreadsheets

Third-party web content management system
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