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BLOG POST TEMPLATE *




Step 1: Identify Your Target Personas
Who are you trying to reach? List 1-3 buyer personas you’re aiming to engage with this blog post:

___________________________

___________________________

___________________________
Step 2: Identify What Value Your Post Provides
In one sentence, identify the value of what you’re blog post conveys to your audience:

Step 3: Choose Your Post Format
The most effective blog posts generally follow one of five formats (for specific formulas on each check out Hubspot). Pick one of the below formats that best suits your needs:

1. The How-to Post teaches your target audience how to do something. This format is a great way to provide value to your audience.
2. The List Post focuses on one theme and provides a list of different examples on that theme. The list format is a proven tactic for engaging and entertaining your audience.
3. The Newsjacking Post capitalizes on breaking news in your industry. This format can establish your company as a thought leader in your space.
4. The Curated Post features a variety of great content, images, or links on one theme or topic. Curated posts are a great way to engage influencers. 
5. The Featured Content Post is a brief blog post that features a multimedia or image-heavy piece of internal content that your company has created such as a SlideShare or video.
Step 4: Write an Introduction
Compelling introductions draw the reader in immediately, and give them a reason to keep reading. Fill in the sentences below to create yours:
· Sentence 1-2: State the problem, need, or question your post addresses
Example: Blogging on a regular basis is one of the most effective ways to drive traffic, engage audiences and generate leads. But most marketers just don’t have the resources to do it regularly. 
· Sentence 3-4: Reveal what your audience will get from your post
Example: That’s why we created this free template. 
· Sentence 4-5: Transition to the body by setting up how it’s organized.

Example: In it, you’ll find simple formulas for writing concise, engaging and effective blog posts.

Step 5: Write the Body
You’ve set up your readers’ expectations in your introduction. Your body needs to meet those expectations. Here are some key tips for writing compelling blog post bodies:

· Use headers: Breaking your body into the sections keeps your reader engaged throughout the post. Small sections are easier on the eye than big text blocks.

· Be conversational: Imagine your reader is right in front of you. How would you convey your point if you were talking to him or her?
· Don’t use jargon: Jargon is a great way to say something without saying anything at all. Cut it out of you’re writing.
· Be direct: Don’t let your language get in the way of your message. Say what you mean in the most succinct way possible

· Kill your darlings: If you’re in love with a sentence that doesn’t serve the mission of your post, kill it. 
Step 7: Write the Conclusion

Your conclusion should summarize what the reader learned and offer up a question or new insight for them to consider, and comment on. 
· Sentence 1-2: Summarize what the reader learned
Example: Now you’re equipped with the information you need to write a great blog post.
· Sentence 3-4: State the problem, need, or question your post addresses
Example: Are there any key tips we’ve missed? Add your own in the comments section
Step 8: Include Hyperlinks
Hyperlinks are a great way to increase the search ranking of your blog post, drive traffic to other areas of your site, and cite your sources. Only hyperlink text that is relevant to the content you’re linking to.
Step 9: Create a Title
When you choose your title make sure it checks off the following boxes:

· It’s accurate: Your title should set the right expectations for what your blog post covers.
· It’s packs a punch: Have some fun with alliteration, lists, and strong language to draw your readers in.
· It contains your keyword: Include a target keyword to make your blog post SEO-friendly.
· It’s tweetable: On average, 8 out of 10 people will read headline copy, but only 2 out of 10 will read the rest.
Step 10: Pick a Call-to-Action
When blogs fail to turn traffic into leads, it’s because they fail to consistently include related calls to action. What is the most relevant CTA for your blog post? Answer the questions below. If you want some more help choosing, check out this CTA Flowchart Template.
· Is this post relevant to an existing campaign? If so, list the name and the gated asset below.

Campaign name:

Related asset options for CTA:

· Is this post relevant to a content theme?
Theme name:

Related asset options for CTA:
Step 11: Add Images
Adding images to your blog post increases engagement exponentially. 
Our brains process visuals 60,000x faster than text and images improve communication and learning by 89%. 
But finding great photos for a reasonable price can be really hard. To find captivating (and free!) images for your post, check out these 7 sites. And don’t forget to optimize your images for SEO. 

Step 12: Edit 
Find someone to edit your post, even if you’ve read it hundreds of times. Getting a different perspective can help ensure your blog post is accurate, makes sense, reads well, and is grammatically correct.
Step 14: Optimize 

To ensure that search engines can find and feature your blog post, optimize it for SEO.  We’ve included some areas where you should optimize throughout this template. For a deeper dive, check out “Your 7 Step SEO-Based Content Marketing Plan.


Step 15: Publish
Push your post live and track it’s performance!

WELCOME, BLOGGER!


Blogging is one of the most effective tools marketers have to drive traffic, engage target audiences and drive leads for their business. 


Below is a step-by-step formula for writing a concise, engaging and effective blog post. Feel free to customize it as you see fit.
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Sentence 4-5:
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